
Juliette Goal Setting 

The Girl Scout Cookie Program and other Council‐sponsored product programs provide valuable 
leadership experiences for girls. Through these programs, girls learn the value of setting and achieving 
goals, customer service, money management, and a sense of a responsibility for activities. By setting 
goals prior to the actual sale, girls develop a stronger commitment and sense of ownership of the 
product sales, and to the activities in which they participate. Prior to participating in either the Fall 
Product or Cookie Program, Juliette’s are required to establish individual goals and complete this Goal 
Setting sheet.  Send completed worksheet to the Bedford address above: 

Attention:  Jessica Riendeau  or email:  jriendeau@girlscoutsgwm.org 

Name: ________________________  Town: ________________  State: ____________ 

Goal of boxes/products: __________________ 

What are your plans for this membership year (October 2009‐September 2010)? 
_____________________________________________________________________________________ 
_____________________________________________________________________________________ 
_____________________________________________________________________________________ 
_____________________________________________________________________________________ 

What are your long term goals in Girl Scouts ie. program events, GSUSA destinations, Girl Scout Gold, 
Silver, or Bronze Award, or multi‐session program opportunities (such as Girl Rock the Capital, Jump‐IN)? 
_____________________________________________________________________________________ 
_____________________________________________________________________________________ 

Amount of money needed for plans: $ __________ 

If you don’t meet your goal for products sales, how will you adjust your plans? 
_____________________________________________________________________________________ 
_____________________________________________________________________________________ 

If you are planning on attending a GSUSA destination, Council‐Sponsored Trip or Leadership program, or 
earning the Girl Scout Bronze, Silver or Gold Award, this year or in the future, do you have a long range 
plan?  How will you pay for or provide the resources your plan needs to succeed? 
_____________________________________________________________________________________ 
_____________________________________________________________________________________ 
_____________________________________________________________________________________ 

_____________________________________________________  ________________ 
CEO, Approval for Girl Scout Bronze, Silver, or Gold Award money  Date 
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